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Latin. America 
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• Brazil's Plant-Based Food Trends.
• Consumer perception.   
• Research efforts reaching the market.

• Research supporting public policies. 
• Ecossystem  for innovation and start ups.
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Global overview 
https://gfi.org.br/wp-content/uploads/2022/12/Executive-Summary-Consumer-Research-GFI-Brasil.pdf

https://gfi.org.br/wp-content/uploads/2022/12/Executive-Summary-Consumer-Research-GFI-Brasil.pdf


• https://www.tritonmarketresearch.com/reports/latin-america-
plant-based-food-and-beverage-market#report-overview

Brazil’s plant-based food and 
beverage market is expected to grow 
the fastest over the forecast period.

https://www.tritonmarketresearch.com/reports/latin-america-plant-based-food-and-beverage-market#report-overview


https://www.weforum.org/stories/2020/09/plants-latin-america-caribbean-decarbonization-jobs

https://vegconomist.com/market-and-trends/brazils-plant-based-market-exceed-2026-growth-expectations/

In 2023 alone,  Brazilian retail sales of plant based meat and seafood plant-breached R$1.1 billion, a 38% increase
compared to the previous year. The total volume (in tons) of products sold also grew significantly, with a 22% rise
compared to the previous period. Plant based milk, which is the most successful category in the global market with a 
66.8% plant-based market share, showed a growth of 9.5%, with sales totaling R$673 million in 2023.

Transitioning to a 
plant-based diet is 
a key strategy to 
decarbonize Latin 
America and the 
Caribbean. This 
shift could create 
19 million new 
jobs, despite an 
estimated loss of 
4.3 million in 
traditional animal-
based agriculture 
by 2030.

https://www.weforum.org/stories/2020/09/plants-latin-america-caribbean-decarbonization-jobs/
https://vegconomist.com/market-and-trends/brazils-plant-based-market-exceed-2026-growth-expectations/
https://vegconomist.com/health/plant-based-meat-milk-similar-nutritional-profiles-animal-products/


https://www.greenqueen.com.hk/latin-america-plant-based-meat-startups-brands-to-watch/

NotCo (Chile)
Founders: Matias Muchnick, Nicolas Szekasy & Karim Pichara
Since launching its plant-based mayonnaise product, Santiago-headquartered NotCo has 
developed vegan-friendly milk, ice cream and burger patties, and has a strong presence in its 
domestic market in Chile and across Latin America. The Jeff Bezos-backed company leverages 
artificial intelligence algorithms to look for patterns in foods that consumers crave to replicate 
these products using 100% plant ingredients. It recently closed a US$85 million funding round, 

taking its valuation to US$250 million.

https://www.greenqueen.com.hk/latin-america-plant-based-meat-startups-brands-to-watch/
https://notco.com/
https://www.greenqueen.com.hk/chilean-plant-based-food-tech-notco-to-hit-us250m-valuation-alt-dairy/


Fazenda Futuro aka Future Farm (Brazil)

Founders: Marcos Leta, Alfredo Strechinsky

Founded in 2019, Fazenda Futuro is a Brazilian vegan startup 
with a line of meat alternatives including burgers, meatballs 
and sausages. It has already established a foothold in 
international markets since its launch, including in Chile, 
Mexico, Uruguay and the Netherlands, and with its latest 
US$21.5 million investment, the company hopes to take its 
products to more countries in Europe and in Asia next 
year. The founders previously ran a juice which they sold to 
regional beverage giant Ambev back in 2016.

Tomorrow Foods (Argentina)

Founders: Agustin Belloso, Guillermo Daniel Lentini & Gonzalo M. 
Segovia

Buenos Aires-based startup Tomorrow Foods has developed a range of 
plant-based protein isolates derived from different non-GMO plant crops 
sourced locally in Argentina. Its products – LatinRice, LatinPea, 
LatinChickpea, and LatinMung – are designed to be easily incorporated 
into major manufacturers’ recipes. Since its inception just a few months 
ago, the company has tested its products with major food brands across 
Chile, Argentina and Brazil. 

https://www.fazendafuturo.io/
https://www.greenqueen.com.hk/brazils-beyond-plant-based-meat-startup-fazenda-futuro-secures-us21-5m-for-global-expansion/
https://tomorrowfoods.com.ar/


Mexico 

https://www.betterbalancefoods.com/
https://www.veganlabel.mx
https://tecscience.tec.mx/es/divulgacion-

ciencia/leguminosas-proteinas-del-futuro

https://www.betterbalancefoods.com/
https://www.veganlabel.mx/
https://tecscience.tec.mx/es/divulgacion-ciencia/leguminosas-proteinas-del-futuro/


Perspective of the Latin American 
Vegan Food Market  - 2024 

• Market Growth : Chile, vegan food represents almost 
12% of the total food market, market share is expanding in 
Argentina and Brazil.
• Driving Factors: Consumer awareness of animal cruelty, 
environmental concerns, health reasons,  and lactose 
intolerance,  growing interest in vegan dairy alternatives, 
such as vegan butter and plant-based milk.
• Challenges: price competitiveness with traditional 
animal-based products, innovation and product 
diversification.
• Opportunities: Supermarkets stocking vegan products, 
and demand for vegan food is rising as more consumers opt 
for healthier, sustainable diets. 
Key Players: Major global players in the market include 
Amy's Kitchen, Danone, Daiya Foods, and Ripple Foods, 
among others.
• Market Outlook: The Latin American vegan food market 
is expected to continue growing, supported by consumer 
trends, product innovation, and increasing availability of 
plant-based options in supermarkets and restaurants. https://www.informesdeexpertos.com/informes/mercado-latinoamericano-

de-comida-vegana

https://www.informesdeexpertos.com/informes/mercado-latinoamericano-de-comida-vegana


Brazil's Plant-Based Food Trends

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Brazil%27s%20Plant
-Based%20Food%20Trends_Sao%20Paulo%20ATO_Brazil_05-16-2020

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Brazil's%20Plant-Based%20Food%20Trends_Sao%20Paulo%20ATO_Brazil_05-16-2020


New York Times:
Brazil Is Famous for Its Meat. 
But Vegetarianism Is Soaring.

• The number of vegetarians in Brazil doubled over a six-year period, which has given rise to a 
booming plant-based industry that is seeking to turn meatpacking plants obsolete.

https://www.nytimes.com/2020/12/26/world/americas/brazil-vegetarian.html

https://www.nytimes.com/2020/12/26/world/americas/brazil-vegetarian.html


Consumer 
trends 

The majority of participants 
(88%) felt that adding protein to 
ice cream was a good idea…. 



Research efforts 
reaching the Market 
• An 85% lentil protein concentrate was 
obtained by wet processing.
•Physical and techno-functional properties of 
lentil protein were evaluated.
•The protein was well accepted when applied 
into a fish-like plant-based croquette.
•Lentil protein can be an alternative source 
for the plant-based market.



Cashew fiber: from research to market 



Research 
supporting 
public
decisions and
policies.



High iron 
beans  and 
High zinc 
maize  in 
Colombia 



Research efforts 
reaching the 
Market in 
Colombia 



Foodtech hub latam, transforming
your innovation into a business.

https://foodtechhub.com.br/

https://foodtechhub.com.br/


THE ECOSYSTEM
Lifestyle changes and new 
demands on how to 
consume healthier, more 
nutritious and affordable 
foods will promote a new 
revolution in the food 
chain.

The Foodtech hub latam is an 
ecosystem that connects the 

stakeholders in the food chain, 
driving innovation and development 

in the sector.









"Clear By Design Extracts"
SEGURANÇA E EFICÁCIA
SUPLEMENTOS, ADITIVOS F&B, VET E COSMÉTICOS (B2B)





Challenges and opportunities

• Price Sensitivity: Plant-based products need 
to be price-competitive with animal protein. 
However, the market’s immaturity and 
economic factors, such as unfavorable 
exchange rates and challenging economic 
environment, pose obstacles.

• Consumer education: Less than half of
consumers indicated awareness of
novelingredients, and “unsure of how these
ingredients are made” was the largest barrier
to trial.

• Health, taste, and sustainability

• Innovation. 

• Willingness to pay.

• Drivers of demand include a rising vegetarian 
population, concerns over health, environmental 
sustainability, and animal welfare.

• Meat substitutes (e.g., burgers, sausages, nuggets) and 
plant-based dairy alternatives (e.g., almond, oat, and soy 
milk) are trending, with double-digit growth rates 
reported for milk alternatives.

• Supermarkets are dedicating more shelf space to plant-
based products, signaling increasing consumer interest.

• Nut products like walnuts, almonds, and pistachios are 
also in demand as sources of plant-based protein.

• By understanding how consumers perceive novel 
ingredients, biotech start-ups, brands, and CPG 
companies can shape this emerging market to help 
contribute to building a more sustainable and resilient 
food system.

Thank you!  marilia.nutti@embrapa.br

mailto:marilia.nutti@embrapa.br
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